Wellness for everyone

Using the UN Sustainable Development Goals (“SDGs”) as a universal
language to communicate the impact of any organisation.
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“Mr. Osborne, may | be excused? | g |
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InfoSuperstar

www.infosuperstar.com

0T R v |

Gary Larson © Farworks Inc www.thefarside.com



http://www.infosuperstar.com/
http://www.thefarside.com/

How do we protect our
wellness and contribute to
the agenda of global
wellness...

... when there are so many
different solutions?
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Why do we exist? What change do
we want to see?
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SUSTAINABILITY STRATEGY

Redefining Packaging for a Changing World * Todelight our customars

Our Purpose is cur driving force and our reason for berg, » Todoutie aur size and profitablity

Wmmmmumummmm Qur vision is

tobe the adk pp . g Nows and Next is our sustainabilty strateqy, underpirning our
g Soktiarrs. Wwwwmmmmwmmm

Mx’-v-mumwcmhnunugkpds. our activities deliver long term value 1o Sl stakeholders by

« Toluad the way in sustsinability placing sustacatsity at the neart of cur Dusiness.

* Yoreakse the potuntial of our pecple

Now and Next sustainability strategy

We are focusing on the sustainability challenges we are facing today,
as well as those that will impact future generations.

How we contribute
to the Sustainable

Development Goals

The UN Sustainablie Development Goals
(UN SD0s) are an ambitiaus plan 1o create
abetter workd by 2030,

Although we impact many of the goals,
wa have identified four that are maost

Now and Next

Strategy

Wo will work together with partness to develop fully
drouly Srateges, from design 1o producton and
supply torecyding, creating positive impact

W work with customers to design crcular
packaging solutions that achieve more from
less, delivering for rapidly changing consumet

OQur focus is on:

lifestytes with miimum impact on the world packagng for our changing wornd redevant 1o owr business and where we
around us can make a sgnificant contribution
By 2021, wo wil train 100 of our By 2030 we 2im for o of purpackaging to be Responsible Consumption and
designers on Croular Design Princples recycied of reused and 10 pikot 20 now buziness Production: We keep matesials
By 2023, wo ik manufacture 100% MOS0k 100 IMEroving POt -LONGAIMSs warste

in uso for longer, reduce waste

rousalie of recyt b bie peckagng and polution and protect

quaity and recycling rates

By 2025, s wit | optiosive Mew unm for By 2090 we v dimirng o cptanine senty fites for natural resources
e supphy charm m 100% of o sy wpply than
new sohutiors
Pk Clemate Action: W recuce cur
'(P‘ By 2025, we i 2k 1 bilkon pleces of /}s By 2030 0w 28 & 0 %8 packaging and recyding emissions to combat dimate
‘1‘ =7 Prodiem plastes off supermarket sheives, ~ 10 erabie the orcular economy by replacing change and its impacts
</ ke 250.000 bries oft the road and wark "ﬂ probiem plastics, reducing customes carban and

with partnars 10 find sobutions foe hard to

Iecyele’ packaging
9 By 2030 wa will 0ngace S millon pacple o e
T By 2025, we wil wogage 100% of our %Q.‘/} ciroula seonomy and crodes Heatylen
[H ,} peogie on the c e soonomy T

HIMNaTIng CONmuUmn paCagng wsti

Lite on Land: We minimise our
use of sustairably sourced
tire, protecting and restoring
ecosystems

! X People are the foundation of our success and 3 Decent Werk and Economic
are 150 57001 cenied cach year” W ise their health, safety and wellbeing Crowthe We commit 1o being a
© 10 our communities responsible employer,

underdining our ethical, abour
and employment standards

Embedding Now and Next
Sirce launching Maw and Next last
September, we Nave spent time

Managing water responsibly Sending zero waste to landfill « Martain that 100% of relevant sites « Maintain that 100% of cur sites are
+ By 2021, all sitas in current or future * By 2030, send 2era waste to landtill are FSCcermfied aach year* engaged in COMmMUNeTy IOQRMMmes
water stressed seaswill have a oach year*

mitigation plan in place

* By 2025 achiove 2era non
conformances with consents to
discharge

* By 2030, 8 paper milks te operate atar
below intemal benchmark rates for
Waler (onsumation

Sourcing sustainably

* By 2025 ensure that 10056 of aur
suppliers comply with our sustainabikty
standards

* By 2025, we will measure and improve
béodversity in aur own forests
* Maintain that 100% of the papers we

Contributing to our communities
* By 2025, launch 100 biodiversity
projects across Europe and North
]

« By 2025. all of our paper milks will run a
biodiversity programeme in thel local
comameinity

Respecting human rights
* By 2022 we will conduct & human rights
risk assessment,

1 Upgraced o aNet Zovo amessons commitment and soence-Sorest target - see page 33
2. Inciudes wiesacrouting for ot desst SO pee cent of oversdl Group enengy consumption

developing roadmaps with dear
Qovernance and oversight. in addition 10
standards and policies with regular
review mechanisms 10 achieve our new
targets. In the pages that follow, we
share the progress we have made
1owards our Sustainabiity targets over

1 D000 G Cano 16 LS00 OIS wood SLandard a6 3 ik the past yoar,

parchase are recycled ar chan of i » Sacier s o Seki o S el it
custody certifed sach year* ,.,“:“‘,,‘,“,:‘,,',“"u apar ot g sl b

S Inchudes Ses mith groater Than SO empropses.

— 16 Sustainabilty Report 2021 £ ity 17
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SUSTAINABILITY STRATEGY

Now and Next sustainability strategy

We are focusing on the sustainability challenges we are facing today,
as well as those that will impact future generations.
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+ [Mairvtain that 100% of rel suant sites
are F5C certified each year

Contributing toaur communities
+ By 2025, launch 100 bisdhersity
projec ks stnais Europe and Narth

Sending zero waste to landfill

Man aging water respons ibl ¥
' + By 2030, send 2era waste tolandfill

By 2021, all sites incurrent or future
wiater Siressed aroas will have &
mitigaton planin place

= By 2025, achiswe penanon
ConfOMMAanCes with consents o
discharga

= By 2030, all paper milks 1o operabe atar
el irhermial ben chimark rates For
WRLET [OfSUmMPLon

Sourcing sustainably

# By 2025, ansune that 10096 of aur
suppliers comply with our sustainabibty
standards
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How we contribute
to the Sustainable
Development Goals

The UN Sustainable Development Goals
(UN 5DGs) are an ambitious plan to create
a better world by 2030.

Although we impact many of the goals,
we have identified four that are most
relevant to our business and where we
can make a significant contribution:

Responsible Consumption and
Production: We keep materials
in use forlonger, reduce waste
and pollution and protect
natural resources

Climate Action: We reduce aur
emissions to combat climate
change and its impacts

Life on Land: We minimise our
use of sustainably sourced
fibre, protecting and restoring
eCosystems

Decent Work and Economic
Lrowth: We commit to being a
respansible employer,
underlining our ethical, labour
and employment standards
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8 How our Impact targets SDGs...

RELATIVE IMPACT by SDG
SDG_
- NO POVERTY
Tttt
REDUCED INEQUALITIES

ZERO HUNGER

CLIMATE ACTION

PEACE JUSTICE AND STRON...

GOOD HEALTH AND WELL-...

SDG

DECENT WORK AND ECON...
GENDER EQUALITY
PARTMERSHIP FOR THE GO...
SUSTAINABLE CITIES AND C...
INDUSTRY, INNOVATION A...

RESPONSIBLE COMNSUMPTO...

RELATIVE IMPACT
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ﬂ How each SDG is addressed...

Progress to achieving strategic Goals (1= fully achieved)
0.70

CLIMATE ACTION 13 crov

P
0.60 051

0.00 1.00 0.00 0.90 0.00 0.90

S0G W
What we do The change we bring about Impact we have | AFFORDABLE AND CLEAN ENERGY
v il B | CLEAN WATER AND SANITATION

We initiate, participate in, and ™g | Church leaders persuaded that poverty and "= More Christians actively aufil B CLMATE ACTION

promote campaigns that injustice are a vital part of the Gospel and church demonstrating the mercy and | DECENT WORK AND ECONOMIC G...
tackle structural poverty and life justice of God in their everyday | GEMDER EQUALITY
injustice Churches able to network with other church- lives | GOOD HEALTH AND WELL-BEING
based projects to share best practice More social policy based on p | INDUSTRY, INNOVATION AND INFR...
Churches known in their communities as a place compassion and justice for those | LIFE BELOW WATER
of hope for those in poverty experiencing poverty | LIFE ON LAND
Increased training and teaching to shape actions | NO POVERTY
and attitudes to mercy and justice. | PARTNERSHIP FOR THE GOALS
| PEACE JUSTICE AND STRONG INSTI...
| QUALITY EDUCATION
| REDUCED INEQUALITIES
| RESPONSIBLE CONSUMPTION AND...
| SUSTAINABLE CITIES AND COMMU...
| ZERO HUNGER
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- How each SDG is addressed...
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promote campaigns that injustice are a vital part of the Gospel and church demonstrating the mercy and | DECENT WORK AND ECONOMIC G...
tackle structural poverty and life Justice of God in their everyday | GENDER. EQUALITY
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Churches known in their communities as a place compassion and justice for those " LIFE BELOW WATER
of hope for those in poverty experiencing poverty _| LIFE ON LAND
Increased training and teaching to shape actions | NO POVERTY
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S;crategy

Why do we exist? What change do we
want to see?

-

Measurement
How far have we got in fulfilling our
mission and purpose?

1ERD GOOD HEALTH QUALITY
HUNGER AND WELL BEING EDUCATION

GENDER CLEAN WATER
EQUALITY AND SANITATION

DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED 11 SUSTAINABLE CITIES 1 RESPONSIBLE

ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES AND COMMUNITIES GONSUMPTION
AND PRODUCTION
AEQ— O
i ARES
LIFE BELOW LIFE PEACE AND JUSTICE PARTNERSHIPS
WATER 1 ON LAND 1 6 STRONGINSTITUTIONS 1 FOR THE GOALS é“ ""
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Our mission is to help create lasting solutions to the injustice of poverty.

We are part of a global movement for change, empowering people to create a future that is
secure, just, and free from poverty

We aim to be the Earth's most customer centric company.

Our mission is to continually raise the bar pf customer experience by using the internet and
technology to help consumers find, discover and buy anything, and empower businesses nd
content creators to maximise their success
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S;crategy

Why do we exist? What change do we
want to see?

-

Measurement
How far have we got in fulfilling our
mission and purpose?

1ERD GOOD HEALTH QUALITY
HUNGER AND WELL BEING EDUCATION

GENDER CLEAN WATER
EQUALITY AND SANITATION

DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED 11 SUSTAINABLE CITIES 1 RESPONSIBLE

ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES AND COMMUNITIES GONSUMPTION
AND PRODUCTION
AEQ— O
i ARES
LIFE BELOW LIFE PEACE AND JUSTICE PARTNERSHIPS
WATER 1 ON LAND 1 6 STRONGINSTITUTIONS 1 FOR THE GOALS é“ ""
¥ P
—3 For Sustainable Development

T T T

\B§/

C 3

InfoSuperstar

www.infosuperstar.com



http://www.infosuperstar.com/

| et’s talk!

Looking forward to talking soon in person or on

Teams / Zoom to discuss your thoughts.

www.infosuperstar.com
@infosupermentor

andy.biggs@infosuperstar.com
07971 659488
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Andy Biggs is a values-centric business leader on a mission to
equip individuals and organisations to create a world that
doesn't experience “death by spreadsheet”, while measuring
the most important things.

He is the former CEO / COO of £10m UK-based ethical consumer goods
company/charity Traidcraft and CFO of €150m European healthcare company
Attends Healthcare. He has over 30 years' experience in business and non-
profit sectors.

He is a Fellow of the Institute of Chartered Accountants in England and
Wales and has a Master’s degree in Enterprise Management from Durham
University Business School.
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